
Recommendation Report 
 
After completing a content audit for your company, we provide our recommendations and 
solutions below.  
 
The homepage introduces the website as having smoothies and juices however; the information 
doesn’t represent JuiceVibes as a juice bar with a store location. Photos of the products offered 
or popular items are also not included on the homepage. The lack of representation is 
misleading to potential customers and can lead to a lost of business. To account for this issue 
we recommend you include more photos of the products and the store itself. You can also use 
this page to post social media and activity updates by developing a column to the side for 
updates. The links for the social media posts should open into a new tab aside from the web 
page. Incorporating these items can allow potential customers to develop a more personally 
relationship with your business.  
 
The menu page is very well laid out and easy to read; however the page as a whole is lengthy. 
Most customers are not willing to scroll down a page of that length which may cause them to 
miss menu items towards the bottom of the page. We suggest you separate the menu by either 
providing columns on the page to divide the items. Another option is to by categorize similar 
items and with links to view them separately. The menus could possibly be categorized by 
smoothies, juices, and food.   
 
The cleanse packages are described very well, but the pictures and the style of the page is 
inconsistent with the rest of the website. It may be helpful if you describe the requirements on 
how to do the cleanse step-by-step. Such as, are customers only allowed to drink the juice 
cleanses while juicing or are they permitted to eat? If so, are they restricted to eat certain foods? 
Answering these questions can address any potential confusion. When describing the cleanse 
packages be sure to put a picture of the juice that corresponds with the package you are 
describing beside it. You should change the color of the background and the font to be more 
consistent with the website such as, white. 
 
Use the Nitty Gritty page to your advantage by sharing juicing experiences from previous 
customers. You can promote a “share your experience” on social media. You may provide 
incentives such as, the opportunity to be listed on the website and a free juice of your choice. 
This market strategy can not only connect you with your customers but also promote for future 
customers.  
 
The “Host a Talk and Taste”, is a great idea to market yourselves for large companies, small 
groups, and community events. A problem with this page is that is does not state the 
qualifications for having a Q&A seminar. Your website needs to offer specific guidelines for 
requesting a seminar such as: the minimum amount of people needed to host a seminar, when 
you will know if the seminar was accepted, or the location of the seminar. The change in the 
color of the text boxes is unnecessary and the color should stay consistent with the rest of the 



page. For the FAQ’s page, add an additional space for customers to submit questions not listed 
on the FAQ.  
 
The Our Story webpage needs more elaboration about the company itself. In this section you 
should state the company’s mission and goals. Keep in mind some customers are not familiar 
with your business so, give them an idea of what to expect from you all. In the CEO biography 
you should include brief background information on the CEO, and how, why and, when the 
company began. This web page should provide insight on the CEO’s purpose and passion for 
juicing. Ask yourself what makes you different from other competitors? Or what makes you 
stand out? Answer the question: why should customers choose your business over another? 
Provide pictures of the CEO and your journey as a company. You want to make this page very 
personal.  
 
The JuiceVibes farm needs description on what they are working on in the pictures, why they 
are doing it, and when will it be finished. The web page is very misleading to customers since 
they have no background on the project. You should elaborate on the progress of the project 
and its purpose otherwise; we suggest you delete the page all together.  
 
The contact page with the Google maps is a great tool to insure that customers will find your 
location however; the separate link to the wego.here.com website is confusing and redundant. 
The webpage also opens up to a new tab which is inconsistent with the other links throughout 
the website. My suggestion is remove the wego.here.com link since there is a Google maps 
location provided on the webpage.  
 
We hope you find these recommendations helpful for your company.  
 
 
 
 


